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Introduction

The U.S. Chamber of Commerce
Technology Engagement Center report,
Empowering Small Business: The Impact
of Technology on U.S. Small Business,
examines the pivotal role that diverse
technology platforms have in helping
small businesses operate and compete.
Introduced in 2022, this nationwide survey
and econometric analysis of U.S. small
businesses continue to explore the various
types and applications of technology used
by small businesses, how these factors
have changed over time, and the effects
of these trends on these enterprises and
the economy at large.

The latest edition of this report focuses
on the profound emergence of artificial
intelligence (“Al”) in the marketplace and
the heightened interest in—and use of—
the technology by small businesses. While
small businesses continue to express
concern over inflation, the affordability

of employee benefits, interest rates,
supply chain issues, and the recruitment
of skilled talent, the report reveals that

technology provides opportunities for
small businesses to save time and money,
while providing more tailored services to
compete with larger companies.

As with previous editions, C_TEC
partnered with Teneo Research to conduct
this nationwide survey of U.S. small
businesses and explore the following:

« How small businesses use various
technology platforms.

- How the use of technology affects
business operations and key
business metrics.

- How the adoption of technology sets up
small businesses for future success.

« How U.S. small businesses adopt Al.

« How the current and proposed
regulatory landscape surrounding issues
like Al and data privacy could impact
small business benefits of technology.




Similar to previous versions of the

report, the results demonstrate that
various technology platforms have played
a critical role in helping small businesses
weather challenges and small businesses
that fully embrace technology outperform
their peers and are more optimistic about
the future. Companies are also looking at
emerging technologies like Al to add to
their arsenal of digital tools to compete
and expand their business. This new
version of the report found the following:

« 99% of small businesses are using
at least one technology platform.

« 40% of small businesses self-identified
they use generative Al—nearly double
the level from just last year ( % in 2023).

« 91% of businesses actively using
Al say it will help their business
grow in the future.

« 81% of small businesses plan to increase

their use of technology platforms.

N\

77% of small business owners plan to
adopt emerging technologies, including
Al and metaverse.

While education around the benefits of
Al remains the top barrier to adoption,
new concerns are growing around
compliance and staffing.

86% of small business owners say
that proposed technology regulations
would harm their ability to grow.

Small businesses using the most
technology are substantially more
likely to have grown this past year.

Small business owners who are using
the most technology have a far brighter
economic outlook.

With inflation being the biggest
challenge facing small businesses,

79% report that technology has helped
them avoid raising prices for consumers.




Part One: Technology
Usage in General

Technology use by small businesses is
nearly universal (99%), and it has become
widely distributed, with no one category
of technology dominating. However,
there exists a sizeable increase in Al as
well as cash flow management platform
adoption, with Al use nearly doubling
since 2023 and becoming the 5th most
used technology for small businesses.

93% 95% 99%

2022 2023 2024

Use at least one technology platform




Which, if any, of the following types of technology platforms is your business using?

Social media accounts
(e.g. Facebook, Instagram, Twitter, etc.)

Digital Payments
(Google Pay, Apple Pay, Amazon Pay, Paypal)

Accounting Software
(e.g., Intuit QuickBooks, NetSuite, etc.)

Marketing Platforms
(e.g., Google Ads, Facebook Boost)

Avrtificial Intelligence tools (ChatGTP, Google Search
Generative Experience, Zendesk, Hubspot,...)

Point of sales tools (e.g., Square, Clover, Toast etc.)

Productivity Tools (Google Workspace, Slack)

CRM Tools (e.g., Salesforce, Zoho, Zendesk, etc.)

Inventory Management Tools (Amazon, Shopify)

Third-Party Delivery
(e.g., UberEats, Doordash, Instacart)

Lending and Cashflow Management Platforms

Cryptocurrencies

B 2022

63%
80%
66%

56%
57%

54%

54%
56%

O,
20k Ji 7%

+4%

+3%




More small businesses are becoming
seasoned users of multiple technology
platforms, with growing levels of high-
rate tech adoption. Our survey defined
“high adoption” to include use of four to
five platforms, with “very high adoption”
to include use of six or more platforms.
Nearly half of all U.S. small businesses
now fall into the high or very high
technology adoption categories (47%
overall). More than a quarter of small
businesses use six or more technology
platforms to run their small business.

Low adoption businesses (those using
no more than one platform), when
selecting a platform, tend to utilize
social media, accounting software,
and/or marketing platforms.

Small businesses use technology to
solve a wide range of business needs.
The most common applications for
technology in small businesses help
manage the finances of the business (e.g.,
payroll, sales processing, accounting).
This is followed by a range of customer
engagement activities (e.g., marketing,
communications, identifying and
managing customer relationships).

Which, if any, of the following types of technology platforms is your business using?

Low Average
adoption adoption
+1% -9%

High Very High
adoption adoption
+5% +3%

0-1 platforms

B 2022

2-3 platforms

4-5 platforms 6+ platforms

B 2023 2024



How does your business use technology?

Payroll management

Marketing / promotions

Processing sales

Accounting

Communicating with customers / prospects

Managing customer relationships

Identifying potential customers

Accessing and managing credit and cash flow

Managing inventory

Managing cybersecurity*

Preventing fraud / know my business partners

Find lower-cost suppliers to cope with inflation

Identifying / recruiting talent

Developing customer insights

Processing returns

Managing supply chain challenges

Last-mile delivery fulfillment*

B 2024

Bl 2023

B 2022



Technology use is linked to growth among
small businesses. Small businesses that
leverage technology platforms are more
likely to have experienced growth in
sales and profits over the past year as
well as an increase in their workforce.

Percentage Share of Small Businesses That Grew Since 2022

100%
90% 89%
88%
80% A:\ 80%
72%
70% 0%
69%
60%
- Sales
- i
50% Profits
Employment
40%

Low Average High Very High



High-tech use companies realized
growth last year ahead of lower-tech
companies. While we see year-over-
year improvement in the share of small
businesses that are growing across the
three key performance indicators of
sales, profits, and employment, for the
third year in a row companies that are
utilizing a wide range of technologies
are more likely to be growing than
their non-tech-enabled peers.

Percentage Share of Small Businesses That Grew Since 2020

Sales Growth

100%

90%

80% /
70% /}
60% - 2020 to 2021

—- 2021 t0 2022
50% 2022 to 2023

40%
Low Average High Very High

Tech Platform Usage



Profit Growth

100%

90%

70% P

60% - 2020 to 2021
—- 20210 2022
50% 2022 t0 2023
40%
Low Average High Very High
Tech Platform Usage

Employment Growth

90%

70% / ”

60%
- 2020 to 2021

—- 2021 t0 2022
0,
50% 2022 to 2023

40%
Low Average High Very High

Tech Platform Usage
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As inflation remains the single most
prevailing headwind for small businesses,
nearly four in five small businesses

report that technology platforms help
them prevent passing on cost increases
to consumers. Nearly two-thirds have
indicated that technology platforms enable
them to mitigate supply chain difficulties.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

. Strongly Agree . Somewhat Agree () Change From Last Year’s Report

Technology platforms have
helped my business limit cost
increases that would have been
passed onto customers

79% (+1%)

Technology platforms have
helped improve my business’s
access to credit and capital

66% (-4)

Technology platforms have

helped my business handle 64% (+1)
supply chain difficulties
Technology platforms have
helped my business 64% (no change)

handle inflation

0% 50% 100%

1



The overwhelming majority of U.S.
small businesses rely on technology
to operate efficiently and sustain their
businesses. Three-quarters of U.S.
small businesses used technology to
help them get their business running,
and in today’s economic environment,
two-thirds would not be able to
survive without technology.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

[ | Strongly Agree B Somewhat Agree () Change From Last Year’s Report

Technology platforms have

helped my business to operate 84% (-3)
more efficiently
Technology platforms have
helped me get my business up 75% (-3)

and running

Without access to technology
platforms, my business would
struggle to survive

67% (-3)

Limiting my business’s use of

o/ (-
data would harm its operations AR

0% 50% 100%



Four in five small business owners
report that technology enables better
relationships with customers and that
customers directly benefit from using
tech to interact with the business.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

[ | Strongly Agree B Somewhat Agree () Change From Last Year’s Report

Technology platforms have
helped me communicate more
with customers

84% (-4)

My customers appreciate having
access to technology when
interacting with my business

82% (-5)

Technology platforms
have helped me find
new customers

84% (-3)

Technology platforms have
helped build stronger
relationships with customers

80% (-6)

Technology platforms have
helped my business build
stronger connections to the
communities where we operate

78% (-3)

0% 50% 100%
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Two-thirds of U.S. small businesses
benefit from technology when recruiting
and managing their workforce.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

[ Strongly Agree B Somewhat Agree () Change From Last Year’s Report

Technology platforms have
helped my business access
high-quality talent

66% (-5)

Technology platforms have
helped my business better
cope with staffing issues

62% (-7)

Technology platforms have
helped my business get the
most out of remote workers

66% (-2)

0% 50% 100%

Tech optimism increased this year,
with a record number of small business
owners confident that technology

will help their business grow. This

year 85% of small business owners
were optimistic that technology
platforms would help them grow their
business compared to 82% in 2023.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

[ | Strongly Agree B Somewhat Agree () Change From Last Year’s Report

| am optimistic that technology
will help my business grow in
the future

85% (+3)

Technology platforms have
helped my business to compete 70% (-5)
with larger companies

Technology platforms have
helped me enjoy running my
business more

81% (-1)

0% 50% 100%
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Part Two:
Al Use Among
Small Businesses

Al use among small businesses is booming.
Compared to 2023, generative Al use has
nearly doubled to 40%. The most prevalent
uses of Al are for marketing, developing
customer insights, and communicating with
customers. Some of Al’s biggest leaps in
usage compared to 2023 are for customer
insights, managing customer relationships,
and identifying and recruiting talent.

Two-in-five
U.S. small businesses
are using Generative Al

2023 2024
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For applicable businesses, how does your business use Al today?

B 2024 Il 2023

51%
56%

O,
— ]— +14%

Marketing / promotions

Developing customers insights

Communicating with my customers 41%
and prospective ustomers 42%

O,
o

37%
36%

Managing customer relationships

Identifying potential customers

Managing cybersecurity* 30%

o 21%
Managing inventory 339%
o

(o)
19% = e
(o]

26%
21%

26% o
Payroll management 20% ]7 +6%

25%

Identifying / recruiting talent

Accounting

Preventing fraud and knowing

whom I’'m doing business with 2850
. 23%

Processing sales 8%

. . 189
Managing supply chain challenges 8?

18%
Finding lower-cost suppliers to 17%
cope with inflation
Processing returns 16%
g 21%

Accessing and managing credit
and cash flows 19%
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Al Enables Outsized
Impact for Small Business

Founded by Peace Corps
volunteers in Nicaragua, Blake
Thomas and his team have woven
the essence of community and
technology into the fabric of their
business, Tiny House Coffee.

By harnessing the power of Al,

Tiny House Coffee refines its
marketing narratives and streamlines
equipment management, enhancing
operational efficiency. The recent
integration of Al in sourcing raw
materials signifies a leap toward
inventive product development.

This strategic application of Al has
helped Tiny House Coffee reflect the
sophistication of a larger enterprise,
while staying true to its mission of
uplifting small producers. Tiny House
Coffee, an Intuit Small Business
Council member, exemplifies how Al
can be a catalyst for growth, enabling
small businesses to scale new
heights in a competitive landscape.




While 40% of small businesses
actively self-reported that they are
using generative Al tools, when
asked about specific products like
generative Al chatbots and image
creation tools, 42% are, in fact, using
generative Al for their business.

Not all Al is the same. Artificial
intelligence has enabled many
common tools like mapping apps,
financial management tools, and
virus detection. When asked about
a wide variety of technologies, 98%
of small businesses are using tools

that are in some way Al-enabled.

Al-Enabled Tool Use (Including Generative)

Search engine ( e.g., Google, Bing, or Perplexity)

Social media

An email service that has a spam blocker
(e.g., Gmail and Outlook)

Financial management tools (e.g., Intuit QuickBooks)

A digital camera on a smartphone

Computer virus detection and cybersecurity tools
Mapping apps ( e.g., Google Maps, Apple Maps, and Waze)
Recruiting tools ( e.g., Indeed and LinkedIn)

Generative Al chatbot (e.g., ChatGPT, Gemini, and Claude)
A virtual assistant (e.g., Alexa, Siri, and Google Assistant)
Writing tools (e.g., Grammarly or spell check)

HR management tools (e.g., Workday)

A streaming music service (e.g., Spotify, Pandora, and Apple Music)

A streaming video service
(e.g., Amazon Prime, Netflix, YouTube, and Hulu)

Image creation tools (e.g., Dalle-3, Midjourney, and Firefly)

A translation app
Augmented (AR) or virtual reality (VR)
(e.g., Meta Quest, Apple Vision Pro, and Google Lens)

A vehicle with self-driving capabilities
(e.g., lane-centering, auto-steering, and auto-breaking)

6%

18%

17%

12%

51%
46%
44%
41%
36%
34%
34%
32%

30%
29%
29%

63%

61%

58%
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Nearly all small businesses who have - Financial services (50%)
adopted generative Al have done so

in the last two years (86%). Half of « Hospitality / tourism (40%)
those who have adopted generative

Al have done so within the last year. « Education (33%)
Businesses in the following industries

have been the earliest adopters of « Retail (21%)

Al (using it for three+ years):
- Technology (21%)

How long have you been using Al tools at work. (asked among those using Al)

35%
86% have been using Al for
2 yearsor less
30%
55% have been using Al for
1year or less
25%
20%
15%
10%
5%
0%
More Than 8-10 b-7 3-4 1-2 712 4-6 1-3 Less Than
10 Years Years Years Years Years Months Months Months 1 Month
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When small businesses adopt Al, they
are optimistic, efficient, and enjoy their
work. The benefits Al brings to small
businesses is growing, and increasingly
a majority of small business owners
report that Al helps them cope with
everything from inflation to hiring to
stronger customer engagement.

9M1%

(+7% since 2023)

89%

(+11% since 2023)

86%

(+4% since 2023)

Of small businesses using Al are
optimistic that it will help future growth

Agree Al has helped owners
enjoy running their business more

Agree Al has helped increase
efficiency of business operations
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Al Helps Make Patient Care
More Understandable

SweetBio, co-founded by Kayla Rodriguez
Graff and Dr. Isaac Rodriguez, is a
testament to the power of diversity
and innovation in the biotech

industry. Founded by a Puerto Rican
sibling duo, the enterprise has made
significant strides in revolutionizing
wound care. Their flagship product,
VERIS, embodies their commitment to
merging high-quality performance
with affordability. Utilizing a unique
blend of collagen and Manuka honey,
VERIS addresses severe wounds,
such as diabetic ulcers and post-skin
cancer surgeries, with unprecedented
ease and cost-effectiveness.

SweetBio, a member of intuit’s Small
Business Council, and its use of Al is
particularly noteworthy in the dermatology
market, where they have harnessed
generative Al to create educational
materials for patients. This initiative not
only streamlines the patient education
process but also enhances the overall patient
experience by providing clear, accessible
information during critical treatment
phases. SweetBio’s innovative approach
to Al application exemplifies its dedication
to improving lives through advanced
technology and compassionate care.




Most small businesses believe that Al will
benefit their company in the future. As
small business owners learn more about
Al, their optimism grows significantly.

How long you believe Al will affect your small business in the future?

60%

(+5% since 2023)

. Al will significantly help
my business in the future

. Al will somethat help
my business in the future

. Al will not affect my
business in the future

Al will somewhat hurt
my business in the future

] Al will significantly hurt
my business in the future

. Unsure / Don’t know

. Don’t know / other

. Al will hurt my

business in the future

Al will help my

business in the future

76%
64%
49%
29%
1

Very Somewhat Aware of Al Not
knowledgeable knowledgeable but do not familiar
about Al about Al know much with Al

22



While education around the benefits

of Al remains the top barrier to small
business adoption, new concerns are
growing around compliance and staffing.
As small business owners’ sophistication
around Al grows, their concerns are
increasingly turning toward the practical
implementation of Al for their business
and need greater clarity on regulatory
compliance and support for upskilling
and identifying Al-ready workers.

What are the reasons why your business is not yet

using Al (artificial intelligence)? (asked among non-Al users)

-8% Don’t see how it would help the business

% Don’t know enough about it

+5% Concerned about legal or compliance issues

Concerned about quality of tools

Concerned about cost

Employees or users aren’t properly trained /

O,
6% | don’t have the right employees to use it




Part Three: Emerging
Technology Outlook

The vast majority of small businesses
(77%) plan to grow their tech adoption
in the coming years, with half indicating
they will be using Al and a quarter
planning to utilize cryptocurrencies.

Will your business use any of the following newer technologies in the future?

B Future (2023) Future (2024)
7%
1%

49%
39%

271%
26%
y 21% 20%

17% 17%
15% 14% 100 15% .
At least one Artificial Cryptocurrency  Metaverse / Augmented Drones Self-driving or NFTs Non-Crypto
of these intelligence Virtual Reality Reality automated vehicles Blockchain
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Part Four: How Government
Policies Impact Small Businesses

Most business owners worry about the
impact that tech regulation could have
on their own small business. Limiting
access to data, analytics, and targeted
advertising would negatively impact
small business operation and growth.

Please indicate whether you agree or disagree with each of the following
statements about how the use of technology has affected your business.

[ Strongly Agree B Somewhat Agree () Change From Last Year’s Report

| am worried that changing technology regulations

could harm my business 54% (no change)

Limiting my business’s access to marketing analytics 68% (+1)
would negatively impact how | reach customers °
| am worried that having to comply with different state
laws on privacy, Al, and technology in states where

| am not headquartered will expose me to higher
compliance and litigation costs

51% (-1)

| believe government should modernize IT to make

% (-
things like profesisonal licensing and permitting easier 1% (1)

0% 50% 100%

Limiting my business’s access to data
would hurt its bottom line 74% (+5)
Limiting my business’s access to data ®
would slow its ability to grow 73% (no change)
Losing the ability to use targeted o
advertising will harm my business 66% (+1)
0% 50% 100%
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Limiting access to Al technology would
also have a material impact on small
businesses. More than three-quarters
of small businesses that use Al report
that limits on the technology would
impact their growth (78%), impact how
they reach customers (78%), and hurt
their bottom line (77%). A majority
(56%) worry that future regulations
could usher in these harms.

Please indicate whether you agree or disagree with each of the following statements
about how the use of technology has affected your business. (asked among Al users)

Limiting my business’s access to
Al would negatively impact how
| reach customers

78%

Limiting my business’s use of Al

) , 76%
would harm its operations ?

Limiting my business’s access to

Al would slow its ability to grow 8%

Limiting my business’s access to

Al would hurt its bottom line (fic

Without access to Al, my
business would struggle to survive

| am worried that changing Al
regulations could harm my business

0% 50% 100%
[ | Strongly Agree B Somewhat Agree
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Small businesses would struggle with tools could affect customer interactions,

proposed Al regulations. Some states and implement human oversight over

are proposing or implementing new Al systems that make consequential
regulations on Al use. These laws customer decisions. Eighty-six percent
may require businesses to disclose of small business owners report that

to customers when Al is being used, their business would face challenges
implement a risk assessment of their complying with these types of regulations.

Al tools, explain to customers how Al

How well prepared would your business be to comply with these new laws today?

Fewer than one-in-three. Bl Not at Al
small businesses (30%)
are very well prepared B Not too Well
to handle pending
Al regulations Fairly Well
38%
. Very Well Parepared
1 1
Very Well Not Well
Prepared Prepared

What challenges, if any, would your business face in
complying with these new laws? (please select all that apply)

Staying informed about new compliance requirements
Unsure whether these rules would apply to my business
These regulations could limit our ability to use these Al tools
Unsure how to implement these disclosures

Increased legal / compliance costs

These disclosures could scare away customers

[ SmallBusinesses ] Very High-Tech Adopters
27



Part Five: Policy Implications
and Recommendations

- Small businesses that leverage
technology platforms reap the benefits
in terms of growth, operational
efficiency, and customer relationships.

« Small businesses continue, on
average, to use at least four different
types of technology platforms to
run their business.

« Four in ten small businesses are
using generative Al and almost all
are using technology assisted by it.
Users report they believe that Al is
helping their business.

« Most small businesses believe that
they would have challenges complying
with proposed Al regulations.

« A growing concern of small
businesses is finding and retaining
employees with Al skills.

Technology, in part, has helped small
businesses stay competitive and thrive
despite inflationary, workforce, and

supply chain challenges. Without the right

policies to encourage a virtuous cycle of
technology development and adoption,
small businesses could lose their ability
to adapt, confront, and compete with
larger competitors as they face new
challenges in the 21st century economy.

The U.S. Chamber of Commerce offers the
following recommendations to policymakers
to ensure that America’s small businesses
realize their potential through Al and
other digital tools and platforms:

« Enacting smart national data
privacy legislation

Most small businesses are concerned
about increased litigation and
compliance costs from dealing with
multiple out-of-state privacy laws.
Additionally, two-thirds are worried
that bans on targeted advertising will
harm their business. Most believe that
limiting business access to data will
harm their ability to grow and compete.
For this reason, Congress should pass
comprehensive privacy legislation
that protects all Americans equally.

A national privacy law must provide
strong preemption of state privacy
laws to provide a clear set of rules of
the road for businesses to follow.

Such legislation should be based on
the Consensus State Approach that
states like Texas and Colorado have
adopted that place reasonable limits
on data use while allowing consumers—
not government—to choose whether
to delete data or opt out of targeted
advertising. Data protection laws should

28
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grant consumers robust rights, but
restrictions or bans on the use of broad
categories of data as well as allowing
for abusive class-action lawsuits against
tech companies and end users could
deprive small businesses of the benefits
of digital tools like advertising.

Getting Al regulations right

With nearly 40% (and 98% using
Al-assisted tools) of small businesses
already using Al and as the economy
experiences increasing adoption from
small businesses that indicate further
value from these key investments,
Congress must ensure that the

U.S. remains at the leading edge of
technological development which
provides a competitive advantage

for our small business.

Policies must promote innovation
while mitigating risk. In March 2023,
the U.S. Chamber of Commerce’s
Commission on Al Competitiveness,
Inclusion, and Innovation released

a report highlighting the need for a
risk-based approach to Al regulation
and not one-size-fits-all bans, pauses,
or rules.! Not all Al is the same.
Different applications may require
different regulatory frameworks.

Moreover, small business owners
have stated that complying with
proposed new Al regulations would
present significant challenges. State
governments should avoid rushing
to pass Al laws that would create
regulatory conflicts and confusion
and hinder responsible deployment.

Governments should also avoid passing
duplicative laws, which disproportionately
harm small businesses, and instead

on laws already on the books to

protect consumers.

Upskilling the digital workforce
and education

The government must promote a

21st century workforce that includes
small business owners and invests in
science, technology, engineering and
mathematics (STEM) and computer
science education to prepare the next
generation of digital tool developers.

Closing the tech literacy gap for
small businesses

Congress should provide resources
through agencies like Small Business
Administration resource centers,
community colleges, and nonprofit
organizations to provide small business-
specific training. Policymakers should
provide Small Business Administration
(SBA) employees with the necessary
training to help small businesses use
emerging technologies, including
Al-powered tools as well as direct
education for small businesses

and their employees on how to use
emerging technologies, including
Al-powered tools.

In addition to education on Al tools
and literacy, policymakers should
provide regular support to small
businesses and their employees about
the resources that are available to them
in order to adopt Al tools into their

https://www.uschamber.com/technology/artificial-intelligence-commission-report
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businesses, update small business

resource programs to ensure that small

businesses can use the funds to adopt
Al-powered technologies, and ensure

that small businesses have a seat at the

table with any type of Al regulation.
Preventing overexposure to liability

In 1996, Congress enacted Section
230 of the Communications Act,
which generally prevents interactive
computer services from being liable
for the activities of third-party content.
Since 1996, the internet and the
data-driven economy have thrived.
Congress should reject calls to
outright repeal this landmark law.

Using fair competition policy

Some contend that America’s long-
standing antitrust laws should be
used to specifically target America’s
technology sector. Congress should
refrain from passing competition
legislation that singles out companies
for enforcement and deprives the
companies of due process.

Promoting the gig economy

As mentioned, small businesses using
third-party delivery platforms have
benefited. Governments should avoid
unnecessarily imposing limitations on

flexible work arrangements or preventing

app-based delivery companies from
communicating valuable, flexible
earnings opportunities to the public.

« Connecting all Americans

Broadband access is foundational

for small businesses to use most
digital tools and connect with
consumers across the country.

To complement private sector

efforts, policymakers must make
targeted investments in high speed
broadband in unserved areas and
must appropriately address broadband
affordability for low-income Americans.
To maximize these investments,
policymakers should streamline
permitting requirements and avoid
costly regulatory mandates such as
public utility-style rules for broadband
and domestic content requirements.

« Modernizing and digitizing government

Eighty-two percent of small businesses
believe that the government should
invest in IT modernization to help
streamline and improve important small
business needs like permitting and
professional licensure. By investing in
upgraded IT, the government will provide
better service to constituents and save
money in the long run.
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Methodology

Working closely with C_TEC, Teneo
Research surveyed 1,100 U.S. small
businesses, defined as those having
fewer than 250 employees, including
oversamples in the States of Arizona,
California, Colorado, Connecticut,
Florida, Ohio, Texas, and Washington.
Data were collected between June

21 and July 16, 2024. The survey

was fielded online and is available
for desktop and mobile devices.
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Key Numbers in Arizona

99% of AZ small businesses Arizona 99% 43% of AZ small businesses y—yr=
currently use at least 1 National Ava, 99% currently use an Al platform National Ava, 40%
technology platform (+3pts®) S (-7pts) 9- 457
81% plan to increase their use Avrizona 81% 75% believe that Al will help their Avrizona 75%
of technology in 2-3 years (-6pts) National Avg. 81% business in the future (+4pts) IENCHEIV-ATRo0A

AZ small businesses generally experienced growth in sales, profits, and
employees over the past year.

O,
100 . High Adopters . Low Adopters 7(_2%/)0
80
AZ small business owners are
O, O,
60 A% 1A% optimistic that technology
will help their business grow
in the future.
40
* 62%
0, 0, {) {o) (o) {o) o
0 (-8%)  (+3%) (-16%)  (+6%) (27%)  (+16%) +10%)
P A
5 ” But a majority worry that a
. . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
AZ small businesses that make greater use of tech are more likely to say: B High Adopters
. Low Adopters
100
80
60
40
20
0 (-3%)  (+3%) (-29%)  (-9%) (-15%) = (+7%)
: P
Il |~ o~
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in California

94% of CA small businesses California 94% 32% of CA small businesses California 32%
currently use at least 1 National Ava. 99% currently use an Al platform National Ava. 40%
technology platform (-2pts®) awona/vd. = o (+3 pts) ational Avg. 407
83% plan to increase their use of California 83% 81% believe that Al will help their California 81%
technology in 2-3 years (no change) National Avg. 81% business in the future (+22 pts) ENNEINAR:A
CA small businesses that make greater use of tech are more likely to have
experienced growth in sales, profits, and employees over the past year. 84%
. (<)
100 . High Adopters . Low Adopters (4%)
80
CA small business owners
60 are optimistic that technology
will help their business grow
in the future
40
* 54%
() o) O, 0, O, o) o
o 7%)  (13%) (10%) ~ (13%) (-5%)  (-14%) +11%)
P A
5 ” But a majority worry that a
: . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
CA small businesses that make greater use of tech are more likely to say: B High Adopters
. Low Adopters
100
80
60 68% 67%
40
20
o (2% [ (+6%)  (+3%) (+19%) | (+11%)
: P
Il |~ e
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Connecticut

99% of CT small businesses Connecticut 99% 47% of CT small businesses Connecticut 47%
currently use at least 1 currently use an Al platform - tional Ava. 40%
technology platform ational Avg. 99% ational Avg. 40%
89% plan to increase their use Connecticut 89% 97% believe that Al will help Connecticut 97%
of technology in 2-3 years National Avg. 81% LOETR VST AR ERNI(H National Avg. 60%

CT small businesses generally experienced growth in sales, profits, and
employees over the past year
100 ~ . High Adopters . Low Adopters 79%
80
(0)

CT small business owners are
optimistic that technology

60
will help their business grow
in the future.
40
20
64%
0
But a majority worry that a
. . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
CT small businesses report a significant role for technology powering their operations I High Adopters
. Low Adopters
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80
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20
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|~ o~
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Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Colorado

(o) H 0, H
97% of CO small businesses Colorado 97% 42% of CO small businesses Colorado 42%
currently use at least 1 National Ava. 99% currently use an Al platform National Ava, 40%
technology platform S 9- 457
77% plan to increase their use Colorado 77% 100% believe that Al will help Colorado 100%
of technology in 2-3 years National Avg. 81% LT VST AR RN (I National Avg. 60%

CO small businesses that make greater use of tech are more likely to have
experienced growth in sales, profits, and employees over the past year
100 . High Adopters . Low Adopters 75%
80
CO small business owners
60 are optimistic that technology
will help their business grow
20 in the future.
20
60%
0

But a majority worry that a

. . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up

Sales Profits Workforce legal/compliance costs.

Maijorities of CO small businesses indicate technology is playing a major role in their operations B High Adopters
. Low Adopters
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|~ o~
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Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Florida

98% of FL small businesses Florida 98% 42% of FL small businesses Florida 42%
currently use at least 1 currently use an Al platform National Ava. 40%
technology platform (+2pts®) S (+25pts) 9- 457

76% plan to increase their use of Florida 76% 92% believe that Al will help their Florida 92%
technology in 2-3 years (-3pts) National Avg. 81% business in the future (+26pts) NENCHEVATN0A

FL small businesses that make greater use of tech are more likely to have
experienced growth in sales and profits over the past year.

) 79%
100 . High Adopters . Low Adopters 8%
80
FL small business owners are
60 optimistic that technology
will help their business grow
in the future.
40
20 %
(+10%)  (+4%) 7% (+5%) (4% = +9%) ‘(I-%%o
o - 0,
P A
5 ” But a majority worry that a
) . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
FL small businesses that make greater use of tech are more likely to say: Il High Adopters
. Low Adopters
100
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20
o +4%)  (-6%) +21%)  (-4%) +3%)  (1%)
: P
Il |~ e
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Ohio

98% of OH small businesses Ohio 98% 33% of OH small businesses  pymm==n
currently use at least 1 currently use an Al platfo - National Ava. 40%
technology platform (+3pts®) S (+16pts) 9. 4%

74% plan to increase their use of Ohio 74% 100% believe that Al will help their Ohio 100%
technology in 2-3 years (-11pts) National Avg. 81% business in the future (+52pts) NENCHEVATN0A

CA small businesses that make greater use of tech are more likely to have
experienced growth in sales, profits, and employees over the past year.

0,
100 . High Adopters . Low Adopters 8(_:3%{)
80
OF small business owners are
O,
60 73% (4% optimistic that technology
will help their business grow
in the future.
40
20 47%
O, 0, o) (o) 0, O, o
0 9% 7% (3% (7% 7% (+1%) (+ 4%)
But a majority worry that a
) . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
OH small businesses that make greater use of tech are more likely to say: Il High Adopters
. Low Adopters
100
80 -
60 2% 63%
40
20
(no
0 (+2%)  (+T%) change) (+10%) (+3%) = (+13%)
: P
Il |~ e
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Texas

100% of TX small businesses Texas 100% 46% of TX small businesses Texas 46%
currently use at least 1 currently use an Al platform -Iational Ava, 40%
technology platform (+3pts) e (+14pts) 9.55%

77% plan to increase their use of Texas 77% 86% believe that Al will help their Texas 86%
technology in 2-3 years (-8pts) National Avg. 81% business in the future (+28pts) IECHEINATN0
The maijority of TX small businesses that make greater use of tech
experienced growth in profits and employees over the past year. o

100 . High Adopters . Low Adopters 7(_§cy§)
80
TX small business owners are
60 optimistic that technology
will help their business grow
in the future.
40
20 o/
@11 (2% (+20%)  (+2%) +6%)  (9%) z!.z/ ’
o - 0,
P A
5 ” But a majority worry that a
: . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
TX small businesses that make greater use of tech are more likely to say: B High Adopters
. Low Adopters
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0 %) (1%) (+16%) ~ (+9%) (-1%) (-1%)
: P
Il |~ e
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



Key Numbers in Washington

99% of WA small businesses Washington 99% 36% of WA small businesses Washington 32%
currently use at least 1 National Ava. 99% currently use an Al platform National Ava. 40%
technology platform (+3pts®) awona /vd. = (-7pts) ational Avg. 407
83% plan to increase their use of Washington 83% 96% believe that Al will help their Washington 96%
technology in 2-3 years (-4pts) National Avg. 81% business in the future (+32pts) ENCHEIV-ATN0A
WA small businesses that make greater use of tech are more likely to have
experienced growth in sales, profits, and employees over the past year. 859%
. (<}
100 . High Adopters . Low Adopters (+6pts)
80
WA small business owners are
60 optimistic that technology
will help their business grow
in the future.
40
* 529%
(no (o)
0 1%)  (-6%) -10%)  (-2%) (-8%) change) (+3pts)
P A
5 ” But a majority worry that a
: . . patchwork of state-level tech
Grew Their Grew Their Grew Their policies will drive up
Sales Profits Workforce legal/compliance costs.
WA small businesses that make greater use of tech are more likely to say: B High Adopters
. Low Adopters
100
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o (-19%)  (+26%) (-6%)  (+16%) (1%)  (+3%)
i AN
II ~ A
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their

companies with inflation its ability to grow technology platforms



% Agree Al Limits

Al Impact Across Key States

Small businesses in 5 states rank above
the national average in Al adoption, while
WA, OH, and CA lag

50%
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30%

20%
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0%

National Average

FL WA OH CA

™X AZ CO

CT

Government restrictions on Al use would limit
small business growth

Will Slow Growth

90%

80%

70%

60%

50%

40%

FL CO TX AZ

WA CA OH CT

Small businesses using Al were more likely to
see their sales, profits, and even their employment
increase, suggesting that Al may help create jobs
at small businesses

Il Using Al [l Not Using Al

Sales Increase

Employment Increase

Profits Increase
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Appendix B:

Woman-, Minority-,

and Veteran-Owned
Small Business Impacts
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Key Numbers Among
Women-Owned Businesses

97% of women-owned small
businesses use at least 1
technology platform (+3pts®)

82% plan to increase their use of
technology in 2-3 years (no change)

Women-Owned 97%
National Avg. 99%
Women-Owned 82%
National Avg. 81%

37% of women-owned
small business use Al

Women-Owned 37%
National Avg. 40%

58% believe Al will help their ERUSUEIRONGE 58%
business in the future (-2pts) INENEFAVRC0A

Women-owned small businesses generally experienced growth in sales,

profits, and employees over the past year.

100
80
60
40
20
+10%)  (+2%)
0
(o]
G
Grew Their
Sales

[ | High Adopters B Low Adopters

(-4%)  (-10%)

Grew Their
Profits

(no
chng%)  (-9%)

s

Grew Their
Workforce

‘ 85% ’
(+2%)

Women-owned small
businesses are optimistic
technology will help their

business grow in the future.

47%

(-8%)

But many worry that a
patchwork of state-level tech
policies will drive up legal/
compliance costs.

Women-owned small businesses that make greater use of tech are more likely to say: Il High Adopters

. Low Adopters

100 -
80
60
40
20
A +1%)  (1%) (+5%)  (+6%) (+1%)  (+1%) (-6%)  (+3%)
A\
Il |~ o
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their
companies with inflation its ability to grow technology platforms
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Key Numbers Among
Minority-Owned Businesses

: o ST
97% of AZ small businesses Minority-Owned 97% 46% of minority owned Minority-Owned 46%
currently use at least 1 . small businesses use Al i
* National Avg. 99% National Avg. 40%
technology platform (no change®)
83% plan to increase their use of Minority-Owned 83% (A7 JIEVEWANRI N ORiG @  Minority-Owned (2443
technology in 2-3 years (-5pts) National Avg. 81% ST R R RN AT M National Avg. 60%

Minority-owned small businesses generally experienced growth in sales,

profits, and employees over the past year. o
100 . High Adopters . Low Adopters 8(5':’0/?
80 87% 88%

Minority-owned small
businesses are optimistic

60 ] |
technology will help their
3 business grow in the future.
° 51%
(+6%)  (+1%) (1% (+3%) (6%  (+5%) iy

But half worry that a
patchwork of state-level tech

Grew Their Grew Their Grew Their policies will drive up legal/
Sales Profits Workforce compliance costs.
Minority-owned small businesses that make greater use of tech are more likely to say: Il High Adopters
. Low Adopters
100
80
O,
60 0% “65%
40
20
(no
o (+1%) (-4%) (+4%) = (+5%) +9%)  (-2%) change) (7%)
A\
Il |~ o
Technology helped Technology Limiting their They would struggle
their business helped their business’ access to survive without
compete with larger business cope to data would slow access to their
companies with inflation its ability to grow technology platforms
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Key Numbers Among
Veteran-Owned Businesses

95% of veteran-owned small
businesses use at least 1
technology platform (+5pts®)

86% plan to increase their use of
technology in 2-3 years (no change)

Veteran-Owned 95%
National Avg. 99%
Veteran-Owned 86%
National Avg. 81%

9 -
crmall busineeees use A yeteran-Ouned 31%
National Avg. 40%

Veteran-Owned G852
National Avg. 60%

63% believe Al will help their
business in the future (+1pt)

Veteran-owned small businesses generally experienced growth in sales,
profits, and employees over the past year.

100
80
60
40
20
+23%)  (+19%)
0
(o]
G
Grew Their
Sales

[ | High Adopters B Low Adopters

H7%)  (+8%)

Grew Their
Profits

(+10%)  (+18%)

s

Grew Their
Workforce

80%

(+11%)

Veteran-owned small
businesses are optimistic
technology will help their

business grow in the future

63%

(+19%)

But a majority worry that
a patchwork of state-level
tech policies will drive up

legal/compliance costs

Veteran-owned small businesses that make greater use of tech are more likely to say:

100 —

80

60

40

20

(-4%)  (-10%)

Il

Technology helped

their business

compete with larger

companies

(+27%)  (+%)

|~

Technology
helped their

business cope
with inflation

(+1%)  (+21%)

e

Limiting their
business’ access
to data would slow
its ability to grow

(+1%)  (+24%)

They would struggle
to survive without
access to their
technology platforms

. High Adopters
. Low Adopters
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Appendix C:

Small Business
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While small businesses cite a
range of challenges, nothing
compares to the impact of inflation

Which of the following are the biggest challenges facing
small business owners right now? You may select up to two.

Inflation

Affordable employee benefits or health care
Interest rates

Supply chain issues

Revenue

Customer demands

Access to capital

Worker shortage

Federal, local, or state regulations
Technology needs

Employee well-being/morale
Changing tax rules

Prompt payment issues

Caring for family

Crime

Infrastructure
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Financial
50% B Operational

B Policy
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